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Appendix C –In-depth Interview Questions

(1) Can you tell me about China’s current television system (or the characteristics of China’s 

current television system) and the main factors that constitute the current television 

system in China?

您是否可以介绍一下中国当前的电视产业制度（或其特点）以及形成这一制度的主

要因素？

(2) What do you think of the functions and roles of China’s television broadcasting 

institutions today?

您认为当今中国电视广播机构具有哪些功能并扮演什么样的角色？

(3) How would you evaluate China’s present television policies including television 

policy-making, content and implementation?

您如何评价中国目前的电视产业政策，尤其是在政策的制定，内容和执行方面？

(4) Can you tell me about the vertical organisational structure and horizontal administrative 

arrangement of China’s television industry and the primary factors that cause such an 

organisational structure and administrative arrangement of the television industry in China 

today?

您可否讨论一下中国电视产业的纵向组织结构和横向管理布局以及造成这一结构与

布局的主要因素？

(5) What is the actual state of survival and operation of China’s television broadcasting 

institutions under the vertical organisational structure and horizontal administrative 

arrangement of China’s television industry?

在中国目前的纵向组织结构和横向管理布局下，中国电视广播机构实际的生存与运
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营状况是怎样的？

(6) Can you analyse in detail the capital, production, trading, broadcasting, consumption and 

investigating markets of the market chain of China’s television industry?

您是否可以详细地分析一下中国电视产业市场链的六个市场，即资本、生产、交易、

播出、消费和调查市场？

(7) In your opinion, what is/are the prime force/forces (or factor/factors) that drive China’s 

television industrialisation reform and the development of the television industry in China? 

Why do you nominate this/these particular force/forces (or factor/factors)?

在您看来，推动中国电视产业化改革和电视产业发展的主要动力（或因素）有哪些？

为什么？

(8) What are your views regarding the relationship between the Chinese government and the 

market during the process of China’s television industrialisation as well as the entire 

development course of the television industry in China?

您如何看待在中国电视产业化和整个发展过程中中国政府与市场之间的关系？

(9) Can you tell me about the development of digital television (DTV) in China to date?

您可否谈论一下目前为止中国数字电视的发展状况？

(10)In your view, which will be the main force/forces (or factor/factors) that will drive 

China’s television industry into the technological transformation from analog to digital 

technology: the Chinese government, the market or the technology? Why have you 

nominated this/these particular force/forces (or factor/factors)?

您认为谁将会成为推动中国电视产业从模拟时代进入到数字化时代的主要动力（或

因素）：中国政府，市场还是科技？为什么？
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(11)Many people tend to compare CCTV with Phoenix TV, e.g. their television programme 

styles and operation patterns. What are your views of the two television broadcasters?

很多人喜欢拿中央电视台和凤凰卫视做比较，比如它们的节目风格和运营模式。您

是如何看待这两家电视台的？

(12)Can you predict the future trend of industrialisation reform and development of China’s 

television industry?

最后，您是否可以预测一下未来中国电视产业化改革与发展的整体趋势？

In-depth Interviews

Media Practitioner A (2007) Personal Communication, Beijing (China), 6 January.

Media Practitioner B (2006) Personal Communication, Jinan (China), 31 December.

Media Practitioner C (2007) Personal Communication, Jinan (China), 4 January.

Media Practitioner D (2007) Personal Communication, Beijing (China), 7 January.

Media Practitioner E (2007) Personal Communication, Beijing (China), 7 January.

Media Practitioner F (2007) Personal Communication, Beijing (China), 11 January.

Media Practitioner G (2007) Personal Communication, Beijing (China), 15 January.

Media Practitioner H (2007) Personal Communication, Beijing (China), 15 January.

Media Practitioner I (2007) Personal Communication, Beijing (China), 16 January.

Media Practitioner J (2006) Personal Communication, Jinan (China), 26 December.

Official A (2007) Personal Communication, Jinan (China), 26 January.

Official B (2006) Personal Communication, Jinan (China), 26 December.

Official C (2006) Personal Communication, Jinan (China), 29 December.

Official D (2007) Personal Communication, Beijing (China), 17 January.
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Scholar A (2007) Personal Communication, Beijing (China), 11 January.

Scholar B (2007) Personal Communication, Beijing (China), 11 January.

Scholar C (2007) Personal Communication, Beijing (China), 12 January.

Scholar D (2006) Personal Communication, Jinan (China), 18 December.

Scholar E (2007) Personal Communication, Beijing (China), 13 January.

Scholar F (2006) Personal Communication, Jinan (China), 30 December.

Scholar G (2007) Personal Communication, Beijing (China), 7 January.

Scholar H (2007) Personal Communication, Beijing (China), 10 January.
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Appendix D –Focus Group Questions

(1) What is China’s current television system (or what are the characteristics of China’s 

current television system) and what are the main factors that constitute the current 

television system in China?

中国当前的电视产业制度（或其特点）以及形成这一制度的主要因素是什么？

(2) What do you think of the functions and roles of China’s television broadcasting 

institutions today?

你认为当今中国电视广播机构具有哪些功能并扮演什么样的角色？

(3) How would you evaluate China’s present television policies including television 

policy-making, content and implementation?

你如何评价中国目前的电视产业政策，尤其是在政策的制定，内容和执行方面？

(4) What do you think about the vertical organisational structure and horizontal administrative 

arrangement of China’s television industry and the primary factors that cause such an 

organisational structure and administrative arrangement of the television industry in China 

today?

你怎么看待中国电视产业的纵向组织结构和横向管理布局以及造成这一结构与布局

的主要因素？

(5) What is the actual state of survival and operation of China’s television broadcasting 

institutions under the vertical organisational structure and horizontal administrative 

arrangement of China’s television industry?

在中国目前的纵向组织结构和横向管理布局下，中国电视广播机构实际的生存与运

营状况是怎样的？
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(6) Can you analyse in detail the capital, production, trading, broadcasting, consumption and 

investigating markets of the market chain of China’s television industry?

你是否可以详细地分析一下中国电视产业市场链的六个市场，即资本、生产、交易、

播出、消费和调查市场？

(7) In your opinion, what is/are the prime force/forces (or factor/factors) that drive China’s 

television industrialisation reform and the development of the television industry in China? 

Why do you nominate this/these particular force/forces (or factor/factors)?

在你看来，推动中国电视产业化改革和电视产业发展的主要动力（或因素）有哪些？

为什么？

(8) What do you think about the development of digital television (DTV) in China to date?

你怎样看待目前为止中国数字电视的发展状况？

(9) In your view, which will be the main force/forces (or factor/factors) that will drive China’s 

television industry into the technological transformation from analog to digital technology:

the Chinese government, the market or the technology? Why have you nominated

this/these particular force/forces (or factor/factors)?

你认为谁将会成为推动中国电视产业从模拟时代进入到数字化时代的主要动力（或

因素）：中国政府，市场还是科技？为什么？

Focus Groups

Focus Group One (2006) Personal Communication, Jinan (China), 22 December.

Focus Group Two (2006) Personal Communication, Jinan (China), 25 December.

Focus Group Three (2006) Personal Communication, Jinan (China), 25 December.
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