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Appendix C —In-depth Interview Questions

(1) Can you tell me about China3 current television system (or the characteristics of China3
current television system) and the main factors that constitute the current television

system in China?

BT US4 R [ 2 0 R R R (RS D RASOE X — i B 0
TN ?

(2) What do you think of the functions and roles of China3 television broadcasting
institutions today?

BN 4 E AL U B A RS D e A AR M (2

(3) How would you evaluate China3 present television policies including television
policy-making, content and implementation?

g PP b AT AL NLECR, JCHOREAEBUR R HIE , A A RIRAT 7 1 ?

(4) Can you tell me about the vertical organisational structure and horizontal administrative
arrangement of China3 television industry and the primary factors that cause such an
organisational structure and administrative arrangement of the television industry in China
today?

PRI e — 1 v B A b R G 1) ZH 23 5 R RS Jo) 7 BIAT Jmy DA X — SR L
A JR R R 2R ?

(5) What is the actual state of survival and operation of China3 television broadcasting
institutions under the vertical organisational structure and horizontal administrative
arrangement of China 3 television industry?

5 A TR H A 1 4 SR GE R AR ) A BEAT R T, R R AL IR B SE R A A L ds
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EOIRDLE ERE ?

(6) Can you analyse in detail the capital, production, trading, broadcasting, consumption and
investigating markets of the market chain of China 3 television industry?

I AT AT LATEAN I 70 A — & o [ B M i g B R S it RIBEAS, 2B 285,
FE . M AT ?

(7) In your opinion, what is/are the prime force/forces (or factor/factors) that drive China3
television industrialisation reform and the development of the television industry in China?
Why do you nominate this/these particular force/forces (or factor/factors)?

FERRAE R, S P AL MU AL O MR A b A e ) A2 225 g (BB 20D A ss ?
Mt

(8) What are your views regarding the relationship between the Chinese government and the
market during the process of China3 television industrialisation as well as the entire
development course of the television industry in China?

S n e B A A5 P FE AR A AT AN A e R b b R BURF 55 T I 2 TR R R AR 2

(9) Can you tell me about the development of digital television (DTV) in China to date?
TR — N HAT A 7 AL AR AR DL ?

(10)In your view, which will be the main force/forces (or factor/factors) that will drive
China 3 television industry into the technological transformation from analog to digital
technology: the Chinese government, the market or the technology? Why have you
nominated this/these particular force/forces (or factor/factors)?

T R 2 B HES) R AR M ABEEL I ACHE N B8 AR 32225 ) (B
W2 FEBUN, WiiEERHL? Wita?
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(11)Many people tend to compare CCTV with Phoenix TV, e.g. their television programme
styles and operation patterns. What are your views of the two television broadcasters?
IRZ2 N E0E e f AR & A XURL DA A, B e AT H XUk Al g A . 4
ST EAFX R AL G 2

(12)Can you predict the future trend of industrialisation reform and development of China3

television industry?

e, REETR LA — b AR b B L A i b R ) R A 942

In-depth Interviews

Media Practitioner A (2007) Personal Communication, Beijing (China), 6 January.
Media Practitioner B (2006) Personal Communication, Jinan (China), 31 December.
Media Practitioner C (2007) Personal Communication, Jinan (China), 4 January.
Media Practitioner D (2007) Personal Communication, Beijing (China), 7 January.
Media Practitioner E (2007) Personal Communication, Beijing (China), 7 January.
Media Practitioner F (2007) Personal Communication, Beijing (China), 11 January.
Media Practitioner G (2007) Personal Communication, Beijing (China), 15 January.
Media Practitioner H (2007) Personal Communication, Beijing (China), 15 January.
Media Practitioner | (2007) Personal Communication, Beijing (China), 16 January.
Media Practitioner J (2006) Personal Communication, Jinan (China), 26 December.
Official A (2007) Personal Communication, Jinan (China), 26 January.

Official B (2006) Personal Communication, Jinan (China), 26 December.

Official C (2006) Personal Communication, Jinan (China), 29 December.

Official D (2007) Personal Communication, Beijing (China), 17 January.
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Scholar A (2007) Personal Communication, Beijing (China), 11 January.
Scholar B (2007) Personal Communication, Beijing (China), 11 January.
Scholar C (2007) Personal Communication, Beijing (China), 12 January.
Scholar D (2006) Personal Communication, Jinan (China), 18 December.
Scholar E (2007) Personal Communication, Beijing (China), 13 January.
Scholar F (2006) Personal Communication, Jinan (China), 30 December.
Scholar G (2007) Personal Communication, Beijing (China), 7 January.

Scholar H (2007) Personal Communication, Beijing (China), 10 January.
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Appendix D —Focus Group Questions

(1) What is China3 current television system (or what are the characteristics of China3
current television system) and what are the main factors that constitute the current
television system in China?

o] 2 i AR (R D BRI B — B ) E R R AT A

(2) What do you think of the functions and roles of China3 television broadcasting
institutions today?

PRI N 244 v [E A SR LR B RS D e I A A MR M (2

(3) How would you evaluate China3 present television policies including television
policy-making, content and implementation?

PRARAT PR A R H I F AL B, ORI E, AT T T ?

(4) What do you think about the vertical organisational structure and horizontal administrative
arrangement of China3 television industry and the primary factors that cause such an
organisational structure and administrative arrangement of the television industry in China
today?

PRI R MU A i) 2 G R R ) 7 BR AT Jej L St X — &5 40 55 A1 e
{DESRHSP

(5) What is the actual state of survival and operation of China3 television broadcasting
institutions under the vertical organisational structure and horizontal administrative
arrangement of China 3 television industry?

P H AT A A 1) 2 2G5 R A ) i BT R 1, P R R R LA SEBR AR AR s

ERDUIE BRI ?
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(6) Can you analyse in detail the capital, production, trading, broadcasting, consumption and
investigating markets of the market chain of China 3 television industry?

PR AT AT LLVEAR 0 A — 1 o B R e i s B N i, BIBEA, A2, 25
P MR AT ?

(7) In your opinion, what is/are the prime force/forces (or factor/factors) that drive China3
television industrialisation reform and the development of the television industry in China?
Why do you nominate this/these particular force/forces (or factor/factors)?

FEARG K, S P AR MU AL e MR A b R e ) A2 2250 g (BB 30D A ss ?
M

(8) What do you think about the development of digital television (DTV) in China to date?
PREREE AT H R 1P T AL A AR DL ?

(9) In your view, which will be the main force/forces (or factor/factors) that will drive China 3
television industry into the technological transformation from analog to digital technology:
the Chinese government, the market or the technology? Why have you nominated
this/these particular force/forces (or factor/factors)?

PRI R 25 B HES) HH ] R AN b MRS IHAREE N B8 A AL AR 1 2E38) ) (%
NZD: HEBUF, Mt Re? A

Focus Groups
Focus Group One (2006) Personal Communication, Jinan (China), 22 December.
Focus Group Two (2006) Personal Communication, Jinan (China), 25 December.

Focus Group Three (2006) Personal Communication, Jinan (China), 25 December.
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Appendix E —The Reference Letter/Professor Narendranath Chitty



